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The factors of the accumulation of personal wealth, super currency and hidden 
inflation which are brought by rapid economic growth promote the demand for 
wealth management of the higher income groups, but also led to the rapid 
development of the asset management industry. It is very important to analyzeand 
research the marketing strategy of bank’s asset management business to get in the 
competitive market unbeaten status facing the new profit growth point. This paper 
researches the problem, internal and external environment of the FZ branch of China 
Everbright Bank facing, and analyzes how to develop marketing strategies to 
promote the development of the FZ branch’s asset management business. 
This paper uses the PEST method to analyze the current external economic 
policy environment of China Everbright Bank FZ branch through the macroscopic 
angle, then analyzes its competitors especially the other forms of investment in the 
asset management business, finally analyzes the existing in products, services and 
marketing problems of FZ branch. And This paper discusses the development of 
asset management business marketing strategy of the Everbright Bank using 4P 
marketing strategy. I think the FZ branch should focus on brand, brand building, 
brand propagation, and strengthen market segmentation, product design appropriate 
to the customer as the center , focus on high net worth clients; also should tracking 
the situation of competitors; And in terms of marketing channels , should do a good 
job in the Internet the marketing channel, also do not ignore the emerging 
micro-blog, WeChat platform, but also make the multifaceted cooperation with 
brokers, funds and other institutions to cooperate and product marketing ; Use the 
Word-of-mouth marketing to expand product and brand’ recognition or trust, provide 
high quality service and mining potential customers, finally focus on promotional 
activities on the Internet. 
In this paper, I put forward the feasible marketing strategy according to 
discussing problems of the development of asset management business marketing 













the China Everbright Bank to carry out marketing work, at the same time ，it is some 
reference significance for enterprise in related industry to carry out marketing work. 
 


















第一章绪论 ................................................................................................ 1 
第一节研究背景 .................................................................................................... 1 
第二节研究意义 .................................................................................................... 2 
第三节研究内容 .................................................................................................... 2 
第四节本文的理论基础 ........................................................................................ 3 
第五节研究方法及框架 ........................................................................................ 6 
一、研究方法 .................................................................................................. 6 
二、论文框架 .................................................................................................. 6 
第二章资产管理业务概述 ........................................................................ 8 
第一节资产管理业务的概念 ................................................................................ 8 
第二节资产管理业务主体及类型 ........................................................................ 9 
一、业务经营主体 .......................................................................................... 9 
二、资产管理业务的类型 ............................................................................ 11 
第三节西方资产管理业务发展及其变化趋势 .................................................. 12 
一、西方资产管理业务发展 ........................................................................ 12 
二、资产管理行业的发展趋势 .................................................................... 13 
三、国外资产管理模式分析 ........................................................................ 14 
第三章我国资产管理业务发展及其变化趋势 ...................................... 17 
第一节 我国资产管理业务发展特点 ......................................................... 17 
一、我国资产管理业务发展历程 ................................................................ 17 
二、银行资产管理业务 ................................................................................ 19 
三、银行资产管理业务模式 ........................................................................ 20 
第二节 我国资产管理业务发展环境 ......................................................... 24 
一、政治环境 ................................................................................................ 24 
二、经济环境 ................................................................................................ 26 













四、技术环境 ................................................................................................ 28 
第三节 我国资产管理业务发展趋势 ......................................................... 29 
一、资产管理业务需求旺盛 ........................................................................ 29 
二、投资范围持续拓宽 ................................................................................ 30 
三、市场竞争主体不断增多 ........................................................................ 30 
四、市场监管不断加强 ................................................................................ 31 
第四章 FZ 分行资产管理业务市场分析 .............................................. 32 
第一节 光大银行 FZ 分行资产管理业务发展概况 .................................. 32 
一、光大简介 ................................................................................................ 32 
二、组织架构 ................................................................................................ 33 
三、资产管理业务 ........................................................................................ 34 
第二节 FZ 分行资产管理业务宏观环境分析 ........................................... 36 
一、政治环境 ................................................................................................ 36 
二、经济环境 ................................................................................................ 36 
三、社会文化环境 ........................................................................................ 37 
四、技术环境 ................................................................................................ 38 
第三节 FZ 分行资产管理业务市场需求分析 ........................................... 38 
第四节 FZ 分行资产管理业务市场竞争分析 ........................................... 39 
一、我国银行业格局的现状 ........................................................................ 39 
二、国内商业银行间的同业竞争 ................................................................ 40 
三、海西经济区未来金融业竞争格局 ........................................................ 41 
第五节 FZ 分行资产管理业务营销策略存在问题分析 ........................... 42 
一、产品方面 ................................................................................................ 42 
二、服务方面 ................................................................................................ 42 
三、营销手段方面 ........................................................................................ 43 
第五章 FZ 分行资产管理业务营销策略 .............................................. 45 
第一节资产管理业务的目标市场选择 .............................................................. 45 















二、资产管理业务的目标市场选择 ............................................................ 47 
三、资产管理业务的市场定位 .................................................................... 49 
第二节资产管理业务的产品策略 ...................................................................... 55 
一、品牌策略 ................................................................................................ 55 
二、为客户“量身定做”产品 ........................................................................ 57 
三、产品组合 ................................................................................................ 57 
第三节 资产管理业务的价格策略 ............................................................. 59 
一、影响产品定价的因素 ............................................................................ 60 
二、商业银行创新产品的定价方法 ............................................................ 61 
三、定价策略的应用 .................................................................................... 62 
第四节资产管理业务的渠道策略 ...................................................................... 63 
一、网络渠道 ................................................................................................ 63 
二、实体渠道 ................................................................................................ 64 
三、多元合作 ................................................................................................ 64 
第五节资产管理业务的促销策略 ...................................................................... 65 
一、口碑传播 ................................................................................................ 65 
二、人员推销 ................................................................................................ 66 
三、网上促销服务 ........................................................................................ 67 
第六章结论 .............................................................................................. 68 
参考文献 ................................................................................................... 70 






















































































































了光大银行 FZ 分析开展资产管理业务的营销策略，由此分析光大银行 FZ 分行
资产管理业务部门应当采取的营销战略措施，最后给出本文的研究结论。 
第四节 本文的理论基础 
本文主要运用到 PEST 分析方法从宏观角度分析目前光大银行 FZ 分行资产
管理业务所面临的外部经济政策环境等因素,并运用 4P 营销理论来对光大银行
FZ 分析开展资产管理业务的营销策略进行分析。 
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